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180 years of helping 
clients manage risk and 
identify opportunities to 
shape a better tomorrow

Dun & Bradstreet is the established global leader in business 
decisioning data and analytical insights. Our more than 6,000 
employees are dedicated to this purpose, driving innovation and the 
delivery of new solutions to enable our clients to transform uncertainty 
into confidence, risk into opportunity and potential into prosperity. 
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$2.2B
In Revenue

~39%
Adjusted EBITDA Margin*

~200K
Global Clients

>20 Years
With 21 of our Top 25 Clients

~28K
Proprietary and Public Data Sources

460+M
Total Organizations Included in Data Cloud

256
Countries and Territories Included in Data Cloud

*See page 12
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Anthony M. Jabbour, Chief Executive Officer

William P. Foley, II, Executive Chairman
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We take seriously our obligation to deliver vital data and 
analytical insights during all phases of an organization’s 
lifecycle and in any economic environment. Supporting our 
clients by delivering actionable information and innovative 
solutions is what has sustained our leading market position 
and will continue to propel our business in the future.

Dun & Bradstreet was built on a solid foundation that has 
sustained our business for generations. We are proud of 
what we are achieving today and the future we are building. 
If you recall, in February 2019, we put in motion a plan to 
grow our business and to maximize the potential of this 
incredible asset and storied brand. In that time, we have 
made significant financial and operational improvements. 

From a financial perspective, we have grown adjusted 
revenues nearly 30% and adjusted earnings before 
interest, taxes, depreciation and amortization (EBITDA) 
nearly 50%, or approximately $280 million. We 
reintroduced Dun & Bradstreet to the public markets 
in July 2020, raising approximately $2.2 billion. And 
we expanded adjusted EBITDA margin by nearly 600 
basis points. The seeds of our success can be found 
in our strategy to transform our business, improve our 
operational efficiency, and deliver growth, which we 
implemented since 2019 and has served us well. Our 
strong results are a direct reflection of our effective 
execution of this strategy.  

To Our Valued Shareholders:

In this, Dun & Bradstreet’s 180-year anniversary, we are 
proud to serve more than 200,000 businesses, ranging 
from some of the largest companies in the world to sole 
proprietors, who use our data and analytics to help inform 
their business decisions. 
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We continue to innovate 
the ways we source 
and deliver our data 
and analytics to enable 
our clients to remain 
competitive in an 
ever-changing digital 
landscape

Our operating metrics are equally impressive. An array of 
growth initiatives delivered positive results: 

  We have increased our Vitality Index, which measures 
revenue generated from new products, to nearly 8%. 

  We work to be a strategic partner for our clients as we 
identify and develop new solutions to help them grow 
their businesses. This approach has contributed to the 
doubling of our contribution from multi-year contracts, 
which now account for 50% of our sales.

  Fueled by technology investments, we have significantly 
increased the percentage of revenue from modern 
application programming interface (API)-based solutions 
so that our clients can easily integrate our Data Cloud 
directly into their workflows. API solutions now account 
for 10% of our revenues, and our recurring revenues 
have grown to over 90%, which provide us with a very 
defensible base from which to grow. 

  Through our enhanced data supply chain, we continue to 
gather and incorporate additional new sources of data, 
including alternative data, and have grown our data 
coverage globally by nearly 50% since privatization. Our 
Data Cloud now contains comprehensive information on 
more than 460 million total organizations. 

  We built upon our core strengths and our positions 
within key markets to grow both organically and through 
strategic acquisitions to ensure our leadership position. 
We have acquired nine companies since privatization, 
allowing us to expand our capabilities, and we have 
doubled the size of our International business.  

Part of the success we are having is driven by our 
International business, including our successful acquisition 
and integration of Bisnode, now operating as D&B 
Europe. Through a tremendous amount of effort and 
teamwork, the business performance of D&B Europe has 
improved significantly with improvement to both top 
line growth and profitability. Our clients in Europe have 
responded well to the new and modern solutions that 
are supported by more local data, local knowledge and 
streamlined delivery channels. 

In fiscal year 2021, Dun & Bradstreet’s growth was broad-
based, with full year adjusted revenues of $2.17 billion, an 
increase of 25% versus 2020, and adjusted EBITDA of 
$847 million, an increase of 19%, compared with 2020.
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On the Finance & Risk side of our business, we continue 
to see heightened demand from both new and existing 
clients as enterprises cope with an ever-evolving supply 
chain risk management landscape. Throughout the 
year, our clients turned to us to support their third-
party risk management strategies as they sought to 
expand and enhance controls around their global supply 
chain. Another focus for our team in 2021 was the rapid 
development of our AI-driven D&B Environmental, Social 
and Governance (ESG) Intelligence capability — built from 
our Data Cloud and utitilizing established sustainability 
standards — to help companies gain better visibility into 
both their own standing and the standing of the third-
parties they interact with.

As more and more companies are integrating ESG targets 
and goals into their business strategies, procurement and 
compliance professionals are under pressure to implement 
ESG criteria into their third-party assessment policies and 
due diligence processes to meet regulatory requirements, 
stakeholder and contractual commitments and to minimize 
risk. We recognize the complexities of supply chain 
management and procurement, particularly when ensuring 
that third parties are adhering to rigorous ESG standards. 
Our solution offers relevant sustainability and ESG 
performance datasets and analytics, on a growing list of 
more than 20 million (as of Dec. 31, 2021) public and private 
companies. We believe our ESG data enables compliance 
and procurement teams to protect company reputation, 
benchmark against industry trends, identify ESG risks and 
goals and assess progress against them, monitor shifting 
ESG risks through automated approaches, and streamline 
ESG assessment processes. 

On the Sales & Marketing side, we made significant 
investments to bolster our offerings. In May, we announced 
D&B Rev.Up, a solution that simplifies and automates 
marketing and sales workflows by providing data, targeting, 
activation and measurement in a single platform and that 
easily integrates into a customers’ existing martech or 
salestech platform using open architecture integrations. 
Enhancing our digital marketing solutions was a focus for 
the team throughout the year and helped pave the way for 
the acquisitions of NetWise Data, LLC and Eyeota Holdings 
Pte. Ltd. in November, strengthening our rapidly expanding 
Audience Solutions offering. Through these acquisitions, 
we were able to accelerate our goal of helping marketers 
target B2B clients and prospects across every major online 
channel, individual device or marketing platform. 

We are proud of our accomplishments and our team’s 
dedication to our transformation and growth strategy. 
These results and our momentum reflect the underlying 
strength of our strategy and our organization. It is 
rewarding to see the positive and productive culture 
that has developed across our Dun & Bradstreet family.  

In conjunction with this annual report, we will be 
releasing Dun & Bradstreet’s Corporate Social 
Responsibility report. It will highlight strategic priorities 
in the areas of social responsibility, environmental 
sustainability and corporate governance, and align with 
the United Nations Sustainable Development Goals 
and the Sustainability Accounting Standards Board 
framework. Just as we are building on our commercial 
ESG capabilities, we also will be digging deeper into our 
ESG initiatives in 2022 to ensure transparency and deliver 
on the interests of our many stakeholders. You can read 
more about our efforts in the report and on our website. 

As we enter 2022, we are enthusiastic about the opportunities 
that lie ahead for Dun & Bradstreet. Every day, we continue 
to be amazed by the outstanding talent, tremendous energy 
and innovative thinking our people bring to our organization. 
We are confident that Dun & Bradstreet is well-positioned to 
take advantage of new and compelling opportunities, and 
in doing so, will deliver enduring value for shareholders and 
other stakeholders for generations to come.  

Sincerely,

William P. Foley, II Anthony M. Jabbour 
Executive Chairman Chief Executive Officer
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MARKET DYNAMICS

  Evolving regulatory and 
compliance environment

  Data and operational 
fragmentation

  Increased financial and 
operational risk 

  Weakened global 
supply chain

CLIENT NEED

  Digital transformation of 
business operations to 
accelerate automation and 
manage risk

AUDIENCE

  Finance leaders

  Procurement

  Supply chain leaders

F I N A N C E  &  R I S K

Managing Risk in an 
Ever-Changing World

The Industry Challenge

Following the initial crisis management efforts of 2020, 
businesses spent much of 2021 striving to further contain the 
fallout of the COVID-19 pandemic — a painful reminder of 
the impact of systemic risks. Not since the Great Recession 
of 2008 had the business community received such a strong 
message about the need for better operational visibility, 
oversight and resiliency.

In many cases, the past two years of unprecedented events 
have served as the catalyst for businesses to accelerate 
their digital transformation efforts. Developing effective 
risk management strategies depends in part on the ability 
to connect crucial information and processes to create agile 
operations that could quickly pivot to address new and 
unexpected challenges or threats.
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* December 2020 Dun & Bradstreet survey among ~1,000 U.S. and UK supply 
chain and procurement leaders.

How We Supported Clients

In 2021, we improved capabilities in our flagship finance and 
risk solutions to help support business recovery and continuity, 
allowing companies to gain transparency into their operations so 
that they could better manage vendor onboarding, credit risk and 
collections processes. 

And when it came to managing risk, there was no bigger challenge 
than the supply chain delays that plagued every consumer-facing 
industry. As store shelves emptied and cars sat on production lines, 
it was clear that globalization had created an interconnected supply 
chain where regions depended on each other to manufacture and 
transport goods. Dun & Bradstreet worked with clients throughout 
the year to leverage a host of datasets — from shipping to financial 
health and business viability data — to illuminate supplier networks 
and enable traceability on the movement and sale of goods. In 
addition, our risk data helped top global retailers gain greater 
transparency into their supply chains by validating new suppliers, 
monitoring suppliers’ performance and identifying alternative 
suppliers where necessary to prevent any impacts to a company’s 
global supply chain operation. 

The Future

Ongoing political, cultural, technological and environmental 
shifts are likely to inject new risks into the business landscape. 
Dun & Bradstreet is committed to offering data-driven solutions 
that help finance, procurement, compliance and risk management 
teams improve their abilities to assess and validate customers 
and third parties, streamline internal financial processes, 
build operational resilience, and preserve stability under any 
circumstance. We help clients manage risk and have made inroads 
to develop solutions that tackle the next generation of business 
challenges, including:

  Helping clients make smart investments and conduct business 
with ethical and sustainable third parties, using our ESG data.

  Identifying and managing fraudulent activity across client, 
supplier and partner networks.

98%
Of U.S. and UK supply chain and procurement 
leaders struggle with operational efficiency 
and data management*
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S A L E S  &  M A R K E T I N G

Enabling Marketers to 
Digitally Identify, Target 
and Reach Business 
Buyers Online

The Industry Challenge

The global movement over the past two years to work from 
home accelerated the digitization of the B2B buying journey 
as decision makers turned from in-person conferences and 
print media, to online channels and social media in order 
to research products and inform their buying decisions. 
While the expansive digital world offers a lot of opportunity 
for marketers, they are often unsure about whether their 
advertising and media dollars are reaching the right target 
audiences online. 

How We Supported Clients

In 2021, Dun & Bradstreet made several strategic 
investments to drive innovation that helps revenue-
generating teams — including Sales, Marketing and 
Advertising — break down silos and modernize the way they 
approach their multi-channel digital outreach programs.  

  We enhanced our D&B Master Data solutions so that 
clients can better connect and integrate their data across 
multiple systems and workflows to improve engagement 
and experiences with customers and prospects.

MARKET DYNAMICS

  Proliferation of data 

  Consumerization of online B2B 
sales and marketing

  Demand for personalized outreach 
and experiences

  Increased privacy concerns

CLIENT NEED

  Consistent, trusted data foundation to 
enhance business performance and 
gain a competitive edge

  Digitization of the B2B buying journey 

AUDIENCE

  Chief Marketing Officer

  Revenue-generating teams, 
including Sales, Marketing 
and Advertising

  Advertising agencies
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  We launched D&B Rev.Up — the industry’s first all-in-
one, automated and open platform that allows marketers 
to bring together their own data, third-party data and a 
host of software applications to target potential buyers, 
buy digital advertising space and then deploy it. Powered 
by artificial intelligence, D&B Rev.Up learns from each 
campaign and helps marketers build smarter, better-
performing campaigns so they can be assured that their 
marketing dollars have been spent wisely to target high-
propensity buyers.

  A collaboration with Bombora enables businesses to 
unlock the buying power of decision makers through 
improved intent signals while our work with Zeta Global 
leverages technology solutions to create personalized, 
insight-driven marketing touchpoints informed by 
individual and business preferences.

  We also acquired NetWise and Eyeota to boost our 
Audience Solutions capabilities. NetWise joins the offline 
and online worlds to connect professional contact data 
and personal preference data, while Eyeota offers an 
audience technology platform that allows marketers 
and agencies to on-board their existing customer data, 
find new audiences from Eyeota’s list of third-party data 
segments, and helps them build and execute multi-
channel digital advertising campaigns. 

Dun & Bradstreet’s investments in marketing and advertising 
continue to pay off as our Audience Solutions business grew 
over 40% year-over-year in 2021. 

The Future

Strategic global marketing is a fast-paced, growing 
market, and Dun & Bradstreet is seizing the opportunity 
to expand its role as the global provider of trusted data 
that fuels a more expansive set of B2B marketing and 
sales solutions. Just as our clients rely on the D-U-N-S® 
Number for precision in their offline data, our innovation 
and investments in sales and marketing tools in 2022 and 
beyond will provide them with the same level of confidence 
and consistency online as well.

94%
Of Sales, Marketing, RevOps and data 
decision-makers agree that in the past 
12 months, the need to align go-to-
market teams grew in importance to 
deliver the best digital experience to 
prospects and customers*

* Q4 2021 Dun & Bradstreet survey among 605 Sales, Marketing, 
RevOps and data decision-makers in midsize and enterprise 
companies from the U.S., Canada, and the UK.
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The Industry Challenge

Small and midsize companies — accounting for more than 
90% of the world’s businesses — continued to be challenged 
by several factors in the “new normal” that engulfed 
the small business universe in 2020 and beyond. These 
included worker and inventory shortages, an ever-changing 
external market, and the rapid move towards e-commerce. 
As smaller, more nimble organizations, they moved with 
urgency, often leveraging their own consumer insights to 
plan, launch, build, manage and grow their businesses.

How We Support Clients

In a world where business and personal lives are far more 
closely intertwined, small business owners sought all-in-
one digital tools to manage their business and create a 
frictionless experience for customers. Our long-term goal 
at Dun & Bradstreet is to be a one-stop provider for small 
businesses — offering them a host of digital, self-service 
solutions that help them to manage their financial health and 
business operations, and expand their footprint with new 
and existing customers.

S M A L L  B U S I N E S S

Supporting the 
Rebound of the Small 
Business Community

MARKET DYNAMICS

  Expansion of the Gig Economy

  Employee and business 
operation fluctuations

  End of government relief 
programs 

  Supply chain delays

  Credit inclusivity and access 
to capital

CLIENT NEED

  All-in-one data-driven 
resources to help small 
business owners plan, launch, 
build, manage and grow their 
businesses

AUDIENCE

  Small business owners 
and teams

  Entrepreneurs

  Financial lenders
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* December 2020 Dun & Bradstreet survey among 758 managers/senior 
managers in companies with two to 250 employees in the U.S.

  We launched D&B Business Listings to help small 
business owners create their online company profiles and 
update pertinent business information such as business 
hours, locations, payment methods and more — in one 
place. This enables small businesses to distribute their 
updates across more than 60 online platforms, including 
Apple Maps, Bing, Yahoo and more. 

  Our D&B Marketplace and e-commerce capabilities 
make it easier for small business owners to identify and 
purchase data and solutions from Dun & Bradstreet and 
its small business partners online.

  A new self-serve marketing and advertising platform, 
D&B Rev.Up Now, enables small businesses to create and 
deploy addressable marketing for targeted audiences of 
potential customers using technology from Zeta Global.  

  Strategic partnerships were also created to help small 
businesses better manage their banking and credit 
profiles as they look to improve their financial intelligence 
and raise capital. 

The Future 

We are committed to driving innovation and delivering 
analytic insights and solutions that both enable organizations 
to better serve the small business community and empower 
them to turn their ideas into reality and expand their 
operations on a global scale.

59%
Of small businesses found 
opportunity amidst the 
pandemic by identifying new 
business opportunities and 
introducing new products*
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2021 Highlights

  Adjusted Revenue and Adjusted EBITDA are non-
GAAP financial measures. Please refer to Item 7 — 
Management’s Discussion and Analysis of Financial 
Condition and Results of Operations in Dun & Bradstreet’s 
2021 Form 10-K for a discussion of non-GAAP financial 
measures and a reconciliation to the GAAP results. 

  2019 represents pro-forma combined basis; Adjusted 
Revenue and Adjusted EBITDA include a $155 million 
deferred revenue adjustment. 

   2020 Adjusted Revenue and Adjusted EBITDA include a 
$21 million deferred revenue adjustment. 

   EBITDA margins are based on Adjusted Revenue and 
Adjusted EBITDA which include the deferred revenue 
adjustments. Excluding these adjustments, the 2019 
and 2020 margins would be six percentage points and 
one percentage point higher, respectively. 

Adjusted Revenues  
(by business)

Adjusted Revenues
(by segment)

31%
International

42%
Sales & Marketing

69%
North America

58%
Finance & Risk

$1
,7

39

$7
11

Adjusted
Revenues

($ in millions)

19 1920 20

$155

$155

 Adjusted Revenue  Deferred Adjusted Revenue

$21

21 21

Adjusted EBITDA
& Margin

($ in millions)

$1
,6

02

$5
53

$2
,1

70

$8
47

$21

35%

41%
39%
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The table below sets forth our key performance measures for the periods indicated (In millions, except per share data): 

























































































































         The following table summarizes the significant differences between the U.S. Federal statutory tax rate and our effective 
tax rate for financial statement purposes:

































         The following tables summarize the restricted stock, restricted stock units and stock options activity for the years ended 
December 31, 2021 and 2020:

















































































Board of Directors

William P. Foley, II 
Executive Chairman 
Dun & Bradstreet Holdings, Inc.

Anthony M. Jabbour 
Chief Executive Officer 
Dun & Bradstreet Holdings, Inc.

Ellen R. Alemany 
Vice Chairwoman  
First Citizens BancShares, Inc. 
and First Citizens Bank

Douglas K. Ammerman 
Retired 
Partner KPMG

Chinh E. Chu 
Founder and Managing Partner 
CC Capital

Thomas M. Hagerty 
Managing Director 
Thomas H. Lee Partners, L.P.

Keith J. Jackson 
President 
Positive Atmosphere Reaches Kids

Richard N. Massey 
Chief Executive Officer 
Cannae Holdings, Inc.

James A. Quella 
Senior Advisor 
Blackstone

Ganesh B. Rao 
Managing Director 
Thomas H. Lee Partners, L.P.

Corporate Officers

Anthony M. Jabbour 
Chief Executive Officer

Bryan T. Hipsher 
Chief Financial Officer

Kevin Coop 
President, North America

Neeraj Sahai 
President, International

Joe A. Reinhardt III 
Chief Legal Officer

Colleen E. Haley 
Corporate Secretary

Anthony Pietrontone 
Chief Accounting Officer

Corporate Office

Dun & Bradstreet Holdings, Inc. 
5335 Gate Parkway 
Jacksonville, FL 32256

www.dnb.com

Stock Transfer Agent 
and Registrar

Continental Stock Transfer 
& Trust Company 
1 State Street, 30th Floor 
New York, NY 10004

(212) 509-4000

Independent Registered 
Public Accounting Firm

KPMG LLP 
51 John F. Kennedy Parkway 
Short Hills, NJ 07078

Stock Exchange Listing

The ticker symbol for Dun & Bradstreet 
Holdings, Inc. common stock is DNB, and it 
is listed on the New York Stock Exchange.

Publications

The Company’s Annual Report on Form 
10-K and Quarterly Reports on Form 10-Q 
are available on the Investor section of the 
Company’s website at www.dnb.com. 

A Notice of the Annual Meeting of 
Shareholders and Proxy Statement are 
furnished to shareholders in advance of 
the Annual Meeting.

Investor Relations

You can contact Dun & Bradstreet’s 
Investor Relations department via email at 
IR@dnb.com or by phone (904) 648-8006.

Certifications

Dun & Bradstreet filed the Chief Executive 
Officer and Chief Financial Officer 
certifications required by Section 302 of the 
Sarbanes-Oxley Act of 2002 as exhibits to 
its Annual Report on Form 10-K for the year 
ended December 31, 2021.

Corporate 
Information
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