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Data + Al Summit
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Dun & Bradstreet recognized for delivering a trusted data foundation and powerful insights that drive business resilience, digital
transformation and empower Al

JACKSONVILLE, Fla - June 10, 2025 — Dun & Bradstreet (NYSE: DNB), a leading global provider of business data and
analytics, is honored to announce its recognition as the 2025 Databricks Growth Data Partner of the Year. Presented at the annual
Data + Al Summit, the award highlights Dun & Bradstreet's exceptional contributions and innovations in providing global B2B data
to drive multiple use cases within the Databricks Data Intelligence Platform.

Over the past year, Dun & Bradstreet has demonstrated its strong commitment to helping enterprise organizations build data
intelligence through its collaboration with Databricks, the Data and Al company.

Together, Dun & Bradstreet and Databricks are empowering clients to integrate global B2B commercial data and analytics, with
near real-time data updates and monitoring through Delta Sharing. This powerful collaboration builds a trusted data foundation,
optimized workflows, enhanced efficiency and smarter decision-making.

Through Delta Sharing, Databricks’ open source approach that enables customers to share live data across platforms, clouds and
regions, clients are able to access Dun & Bradstreet’s data and insights to tackle compliance challenges, strengthen credit
decisioning, enhance ESG reporting and model supply chains. The need for Al-ready data continues to grow as more companies
onboard Al-powered solutions. This partnership accelerates the ability for our joint customers to identify growth opportunities,
manage risk and achieve a deeper understanding of customers and prospects.

“Being named Databricks Data Growth Partner of the Year is a recognition of our two firms leaning in together and leveraging the
Dun & Bradstreet Al-ready trusted data with the scalability and security of the Databricks Data Intelligence Platform. This powerful
combination is delivering better business outcomes for our joint customers”, said Ginny Gomez, President of Dun & Bradstreet,
North America. “We see tremendous opportunity to help our clients across a wide range of segments, from lenders and insurers to
manufacturers, healthcare and energy providers.”

"We are thrilled to name Dun & Bradstreet the 2025 Databricks Growth Data Partner of the Year," said Sarah Branfman, Global
VP of ISV Sales and GTM at Databricks. "With the ability to seamlessly integrate Dun & Bradstreet’s global B2B data and
analytics into Al and analytics workflows, we’re helping organizations unlock smarter decision-making, drive operational efficiency,
and build trusted, Al-ready data foundations that accelerate innovation across industries.”

To learn more about the partnership with Databricks, please visit the Databricks Marketplace.
About Dun & Bradstreet

Dun & Bradstreet, a leading global provider of business decisioning data and analytics, enables companies around the world to
improve their business performance. Dun & Bradstreet’s Data Cloud fuels solutions and delivers insights that empower customers
to accelerate revenue, lower cost, mitigate risk, and transform their businesses. Since 1841, companies of every size have relied
on Dun & Bradstreet to help them manage risk and reveal opportunity. For more information on Dun & Bradstreet, please visit
https://www.dnb.com/.



